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The 29th East China Fair (2019 Shanghai) was held in
Shanghai New International Expo Center from March 1st to
4th 2019. The exhibition halls were separated into five
themes as Garments, Textiles, Home Products, Gifts and
Modern Lifestyle (including Overseas Products and
Cross-border E-commerce), covering an area of 126,500
square meters and having over 4,000 exhibitors with 5,868
standard booths in the fair. It attracted more than 37,165
buyers in total. In addition, during the 4-day exhibition, the
total amount of trade deals was$2,306 millions, decreased

0.6% than the previous year.

At the same time, the 29th East China Fair combined with "exhi-
bition" and "meeting", such as the Import and Export Forum
of ECF. "Trade Fair+Digital Marketing" Summit. the Cross-border
E-commerce Summit. Business Matching and Innovation

Awards Ceremony.
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The 29th East China Fair attracted a total of 37,165 buyers,
among them, overseas buyers of 22,757 and domestic
buyers of 14,408. The number of overseas buyers has contin-
uously increased to a new high in the past five years. Over-
seas buyers are from 111 countries and regions around the
world. Overview the source of the overseas buyers, 18,261
Asian overseas buyers attended the fair, which was the
largest group. The next one was 2,404 from Europe and
1,459 from North America.
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2. BIMREEFFEERNXN D
Top 10 Countries & Regions of the Overseas Buyers
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3. RUBEESME
Buyers' Repeated Participation Rate
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Buyers’ Purpose
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Seek New Suppliers
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* Tip:Based on 20,876 buyers’ choices. Some buyers had multiple purposes.
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There were 126,500 square meters in this ECF with
5,868 standard booths. And the exhibition area has
increased by 2,900 square meters from the last. More
than 4,000 exhibitors, including 452 overseas exhibitors,
were organized by 14 trade groups from Shanghai,
Jiangsu, Zhejiang, Anhui, Fujian, Jiangxi, Shandong,
Nanjing, Ningbo, Hangzhou, Xiamen, Qingdao, United
Trade Group and Overseas Trade Group. Most of the
domestic exhibitors are production enterprises. The
market areas which they concern are mainly Japan and
South Korea. Overall, the ECF has a high rate of exhibitor's
repeated participation, the domestic exhibitors who
have participated before accounted for 80.18% of the
total domestic exhibitors, the overseas exhibitors who
have participated previously accounted for 62.5% of
the total overseas exhibitors. In terms of satisfaction,
exhibitors are satisfied with the buyers organization,

exhibition layout and exhibition service.
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The exhibitors list of the 29th ECF can be searched on the website: www.ecf.org.cn/en.
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1. BmtHE
Exhibits Category

FREERZ
The 29t ECF
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Garments Textiles Home Products Gifts Modern Lifestyle
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Clothing Home textiles Tableware, Sports, tourism and ~ Overseas Products
. leisure products e o
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Garment Textile accessories FE=ban AR
accessories HFEHZE M Home decors and ERDARAR
Consumer goods gifts Table, kitchen and
bathroom ware
BT AT
Home appliances Personal care products
and electronic and cosmetics
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Furniture, household
appliances and decorations
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Fashion and electronic
products
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Shoes, hats, Luggage
and bags
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Stationery sports and
outdoor products
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Clothing and accessories
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Textile and accessories
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Food, beverage and
agricultural products
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Cross-border E-commerce
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Category Distribution
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3. FEREBMIBINERSSFEHEHEE
The Number of All Exhibitors and Overseas Exhibitors in the Last Five Years
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4. RBEESEX
Exhibitor's Repeated Participation Rate
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Business Nature of Exhibitors
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6. EBEXINE Mz
The Market Which Exhibitors Focus In
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Service Satisfaction
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AEEXSMRBEHRITSMAE  In the 29th ECF, the total amount of trade deals reached
2306345 % 7T, tb E/EEILE FF£0.6%; & $ 2306.34 million, 0.6% lower than last year. Among which,
o, R RRIEEZER3Z103078 5% T, Lk Ef@ the turnover on textile and garment reached $ 1,030.78
TFE5.88%; BT T Z2EMR12014075% million, decreased by 5.88%; the turnover on art gifts and
7T, tb EIEEIEL EF16.79% ; Efth i fa Sk consumer goods reached $1,201.40 million, increased
RT416 57T, th_EfERIEL TB£62.26%, £ by16.79%; the turnover on other goods reached $ 74.16
AN ZHEH, IR ZEHOMKZFHE  million, decreased by 62.26%. In the 14 trading groups,
K, ORAEEHREMNLT.68%; B9, 3  Zhejiang Trading Group has the largest export volume,
TMRANHOERZBZ, 7897345 % 7T, accounting for 17.68% of the total volume. Furthermore,

the target exporting country with the largest turnover is

Japan, which is $ 897.34 million.
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Turnover Trend in the Last Five Years
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2. BEBMXMHAILE

Market Transactions in Major Regions
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3. HOMRRKEZEEZRMMXTOPLO
TOP10 Countries&Regions of Export Transactions
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"The Import and Export Forum" is the main forum for East
China Fair. The theme of this year is "New Era, Opportunities
and Challenges of Import and Export Trade in Eastern China",
consisting of "Keynote Speeches" and "Special Discussions".
It focuses on the risks and challenges of current import and
export trade and the ability to optimize product selection and

the advantages to explore overseas markets.

The 29th ECF held the cross-border e-commerce festival. Among
them, the “Cross-border E-commerce Summit Forum” focused on
the current economic situation to judge the opportunities and
challenges of cross-border e-commerce. Additionally, more

than 30 internationally renowned experts and industry leaders

gave keynote speeches.
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"Trade Fair + Digital Marketing" Summit, Morning session:
The theme of “Leveraging game changer big data and artificial
intelligence to identify potential buyer globally” is to discuss
how small and medium-sized foreign enterprises can use
overseas search engines to better access the global market.
Afternoon session: The theme of “complementing trade
show with digital marketing to help power sales for China
B2B exporters” is to share the trend of socializing foreign
trade behaviors to exhibitors.

From March 1st to March 3rd, the 29th ECF held four on-site
matchmaking sessions, which were the European and Ameri-
can Buyers, "the Belt and Road" Buyers, Japanese
Buyers and Garments/Home Textile Buyers. Among them, 40
buyers from Europe and America attracted 90 exhibitors to
participate, and 269 matchmaking events were successfully carried
out; 37 buyers from countries along "the Belt and Road" attracted
78 exhibitors to attend, and a total of 231 matchmaking events
took place; 22 buyers from Japan attracted 64 exhibitors
to conduct 195 matchmaking events; and 40 Garments/Home
Textile buyers attracted 55 exhibitors participated to carry out
281 matchmaking events.

Since 2012, East China Fair has set up the “Innovation
Award” to encourage enterprises to intensify product innovation,
promote foreign trade transformation and enhance brand
casting. After 7 years of cultivation, ECF has emerged a number of
foreign trade brands with strong brand, strong technology, good
service and high quality. In this year, a total of 30 companies have
won the "Innovation Award". From this year, East China Fair
has set up the "Green Building Award" to build green exhibition,
and seven companies have won this awards.
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KEERSLCRETIRFIRE. The 29th ECF has brought together nearly 50 authoritative
MEE MEBEARBEBRAHFNEFEHS media such as newspapers and magazines, TV radio, online

BAEFESORNBREK, #HITLHEE media, news agencies and e-commerce media to carry out

B, MmBETERE& L ET2EKE multi-dimensional publicity to help the brand image be

[T BAZT24%0t, ESHBEIEERR promoted online and offline. According to incomplete statistics,

BEEMEHG600% R, EFNERIID there were over 600 articles published by more than 100

FRER— Ko media during the exhibition, and the promotion was the
strongest in recent years.
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JBE82020 See You Next Year
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Contacts

The Council Office of East China Fair

East Best & LanSheng Group, International Trade Promotion Co., Ltd

Shanghai ECF Co, Ltd

Add: Room 2006, Jincheng Building, No.511 Tianmu Rd. (W), Shanghai, 200070, China
Tel: +86-21-63539968 Extension 820 or 816 or 812 or 821

Fax: +86-21-63539951

Email: info@ecf.org.cn

Contacts: Chen Yu (Ms.) & Yun Wen (Ms.) & Lily Wang (Ms.) & Shenping Fan (Ms.)
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